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13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
] “sn Typical Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 51. years
old (4.7% older than average) and have a $125,621 (31.7% higher than average) annual household income.

Upstream
PRy

o

@ Percent of Market: Adults 18 or older ﬁ\‘ Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White

Black/African
= who use a Subscription-Based American

0 AUTO SAFETY and SECURITY
13'5 /0 SERVICE Asian
49.2% 50.8%
= Remainder of USA DMAs | 2.0%
Other I )
48.5 49.0 -
Total Persons: 129,073,6... 133,100,8... P
3 226,747,361 Men Men wOmeﬂ Women » who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
s
. A Age:
Age Cell Demographics of Target vs. Market: : i W= HHI of Target vs. Market:
= v{:;m usea Sul;-s'cnphan—BasedAUTD SAFETY and SECURITY SERVICE m USA <$35K HHI

$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE HUSA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 3,664
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream

@ Percent of Market: Adults 18 or older lklttGender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
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old (3.8% older than average) and have a $145,284 (35.2% higher than average) annual household income.

12.8% or 965,063 of CHI DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Typical Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 50.2 years
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Upstrea 12.5% or 713,771 of WDC DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVI E.
- wn c Typical Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 49.8 years

old (4.% older than average) and have a $181,701 (32.6% higher than average) annual household income.
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



I13.8% or 625,861 of SEA DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Typical Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 50.3 years
old (4.2% older than average) and have a $166,967 (33.7% higher than average) annual household income.
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Upstream

I12.3% or 587,312 of PHX DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Typical Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 51.4 years
old (5.7% older than average) and have a $141,946 (34.7% higher than average) annual household income.
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Upstream
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13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 14.8% more likely
to be a college graduate, 17.7% more likely to work full-time, 25.2% more likely to be married, 12.1% more
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12.8% or 965,063 of CHI DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 18.9% more likely

to be a college graduate, 19.% more likely to work full-time, 21.% more likely to be married, 9.5% more
likely to be a parent of 1 or more children unde
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12.5% or 713,771 of WDC DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 13.7% more likely

to be a college graduate, 14.1% more likely to work full-time, 26.% more likely to be married, 13.3% more

likely to be a parent of 1 or more children un
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13.8% or 625,861 of SEA DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 20.% more likely

to be a college graduate, 26.8% more likely to work full-time, 33.8% more likely to be married, 18.1% more
likely to be a parent of 1 or more children un
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Upstream 12.3% or 587,312 of PHX DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
; Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 20.1% more likely
- 9 P Hx to be a college graduate, 14.5% more likely to work full-time, 15.4% more likely to be married, 10.5% less
likely to be a parent of 1 or more children u
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L home, 25.8% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older
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13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.|
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 20.% more likely to

own their home, 35.9% more likely to own a higher valued home, 19.4% more likely to have a single-family
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T 1
Upstream 12.8% or 965,063 of CHI DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
c “I Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 20.1% more likely

/T —

to own their home, 13.7% more likely to own a higher valued home, 21.8% more likely to have a single-family
home, 17.7% more likely to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{®pPets in Home: Adults 18 or older
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Upstream

12.5% or 713,771 of WDC DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 20.5% more likely

to own their home, 7.4% more likely to own a higher valued home, 25.3% more likely to have a single-family
home, 38.3% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

mﬁm Type of Home: Adults 18 or older 4y l™ Pets in Home: Adults 18 or older

75.4% 63.1% i
Single Family House (unattached) . I 39.6%
22.6% 28.7%
Townhouse or attached Home - A
Condominium Dt o Cat 2524
wn a Ca
13.9% . 6i2% 23.3%
6.2% 1.9% e Apartment ar
e wies TH 18.0% .
Other Own Second Home Mobile Home or Manufactured | 0.8% Own other type of Pet
or Real Estate Home I 2.1% 5.9
Property :
who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mWDC +who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE =wne who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE wWoC
-~
v Z4l Value of Owned Home: Adults 18 or older 1y Home Loans: Adults 18 or older
Average Value of Owned Home: .
who use a Subscription-Based AUTO SAFETY and...
woc
19.2%
14.5% 13.1%
EE <7 JEES :
20c g . 50930 | 29 2 281 cag 67c 26 185,412 -y g g 20F 18 6
<8§150K S150K-S200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-SS500K  S500K-$750K $750K-S1M S1vi+ Home Mortgage Refinanced Home Equity own
o Home Mortgage Loan/Home Home/Property
¥ who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE uWDC Improvement Outright (NO
wbc DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 834 Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



[ ]
13.8% or 625,861 of SEA DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 26.2% more likely

to own their home, 18.6% more likely to own a higher valued home, 24.3% more likely to have a single-family
home, 29.2% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

mﬁm Type of Home: Adults 18 or older 4{®pPets in Home: Adults 18 or older
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12.3% or 587,312 of PHX DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 15.2% more likely

to own their home, 18.1% more likely to own a higher valued home, 10.4% more likely to have a single-family
home, 12.7% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older ﬂﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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to look up D-I-Y advice online, 17.9% more likely
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13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.

AUTO SAFETY and SECURITY SERVICE are 7.5% more likely
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_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

12.8% or 965,063 of CHI DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 16.8% more
likely to look up D-I-Y advice online, 18.% more likely to always vote in local elections, 37.1% more likely to
belong to a gym, 13.6% more likely to fly domes
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Upstream 12.5% or 713,771 of WDC DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
wn c Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 5.6% more likely
_— e

to look up D-I-Y advice online, 28.% more likely to always vote in local elections, 40.1% more likely to
belong to a gym, 11.4% more likely to fly domest
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13.8% or 625,861 of SEA DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 5.2% more likely
to look up D-I-Y advice online, 15.6% more likely to always vote in local elections, 15.6% more likely to
belong to a gym, 16.7% more likely to fly domes
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Upstream
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12.3% or 587,312 of PHX DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 1.2% less likely
to look up D-I-Y advice online, 22.4% more likely to always vote in local elections, 29.9% more likely to
belong to a gym, 12.3% more likely to fly domes
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atrips e & i
5-0 trips 22.3%

- 3 6.1% FlewDamesbrpustyeur
10+ trips - Z¥mTY 7.2%  Avg. # Domestic Flights:

.
h.hﬂhhh- Eos
ol D ol i Ak e i

Grling-  Camening  LawnCare  Swimming  Hiking - Bicyding  Volunteer  Belongte  Camping  Sewing- Bowling  Jogging- GroupFitness  Fishing  Yoga-Pilates Basketbal  Boaling adult Followa  Compstiive Caregiverof  Soccer Football Teanis Softhall Hunting  Snow Sking- Organized

Continuing  Weight Loss Video Gaming Aging Pareat Baseball Snowboarding  Road Race
chucsnon  pmgEm or Reltive 5%,
marathon,

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE W PHX el
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream

Past 30-days QSR Users: Adults 18 or older
s 1 o R

2uimes

3tmes

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE WUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
88.4% 83.4%

4 times

5times

6 -9times

10times or more

Casinos past yr., 16.% less likely to smoke cigaret

13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 6.% more likely to
use QSRs past mo., 15.9% more likely to use Sit-Down Restaurants past mo., 19.3% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
(] w 1time P e

3 times 11.8%

5 times

10times or more
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE W USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
83.4% 72.0%

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Beer

73,
> .,' 39 ..
Domestic Regular Beer
Domestic Light Beer
iored e -V

Microbrew / Craft Beer g 13.5% l |

Wine

27,627,014 EEURTHY

# who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE -USA

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

piza

Mexican Chinese  Coffes  imalian  Wings/ Bagel/ Steakhouse Upscale lndian/
House / Burgers /  Doset / Thai/

Coffen 83t Sparts Bar  sakery Other
Asian
#who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use a Subscription-Based AUTO SAFETY and... [TiBTSIGRONININ 22.2%

v [ 19.5%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Casinos visited past 12 months: Yes
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mUSA

UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 3,664
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

# who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mUsA

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream
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e

Past 30-days QSR Users: Adults 18 or older
J Leme e
i

» who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

2times

3 times

4 times

5 times

6 -9times

10times or more

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
88.2% 4.6%

s

12.8% or 965,063 of CHI DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.|
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 4.2% more likely
to use QSRs past mo., 16.1% more likely to use Sit-Down Restaurants past mo., 28.6% more likely to use

Casinos past yr., 30.1% less likely to smoke cigar

1time
2 times
3 times

4 times

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
Total Monthly Sit-Down Restaurant Users:

5 times

6-9times

10 times or more

" 15.8%

W CHI

Avg. ly Sit-Down

ant Meals:

82.4% 71.0%

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liguor
Wine
Imported Beer

Domestic Light Beer

Domestic Regular Beer Srrfier 27.7% B v v
Microbrew / Craft Beer 9 Jigf% | |
= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mCHI
CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual intab

558

Table Games (Craps, Poker, etc.)

Slot Machines

1,539‘2m 24.4%

768,501 10.2%
m 10.0%
5.4%
1
2.9%

2 2.3%

2.0%

Bar [ Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling gy 9%

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Past 30-days Sit-Down Restaurant Users: Adlts 18 or older

Top-10 Cuisines: Adults 18 or older

iﬂlwn Restaurants Used Past 30-days)

Pz Mexican  Chiness  Coffee  maian  Bagel/  wings/ Stesknouse Upscile  indian/
House / Donut/ Burgers | Thai/

Coffee Bar Bakery  sports Bar Other

Asian

= wha use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whouse o Subscription-Based AUTO SAFETY and.. [ESRATNIIN 24.3%

afl 1.704.3d12 22.6%

Casinos visited past 12 months: Yes
= CHI

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

=who use a Subseription-Based AUTO SAFETY and SECURITY SERVICE = CHI

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream

! o

Past 30-days QSR Users: Adults 18 or older

< 1time
A
2 times
Fimes
4times

5 times

10.1%

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Total Monthly QSR Users:
90.3%

6 -9times

10times or more

Avg. Monthly QSR Meals:

82.8%
e e D
4,732,988

=WDC

Casinos past yr., 7.7% more likely to smoke cigare

12.5% or 713,771 of WDC DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 9.1% more likely
to use QSRs past mo., 19.8% more likely to use Sit-Down Restaurants past mo., 36.5% more likely to use

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
[ 1time

16.3%

2 times 15.7%

5 times

10 times or more

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Total Monthly Sit-Down Restaurant Users:  Avy it-Down Restaurant Meals:
86.3% 72.1%

wimeem | IESR

mWDC

Drank Past 30~days: Adults 18 or older

Liquor

b et o

Wine

33.4%
iporssi Buar
Domestic Regular Beer m
Domestic Light Beer -
Microbrew / Craft Beer m%m'% i

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

DMA Scarborough R2 2025: Oct24-Aug25

®WDC

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chiness Uisdom, Cofm. iy Tacl] heom e/, (imsctn. Csedtod
:mu-e mw mmr
Asian
= who usea Subscription-Based AUTO SAFETY and SECURITY SERVICE =WDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whouse o Subscription-Based AUTO SAFETY and... [Z00,2ISNIY  29.3%

woe L 397,483 24.5%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines peryem
Table Games (Craps, Poker, etc.)
Sh—
Upscale Restaurant
Stage Show / Concert m 10.5%

i 2.9%
Other Gambling m 1% Casinos visited past 12 months: Yes

19.7%

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE =WDC
834

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE =WDC

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



1time

2times

3 times

4 times

5 times

6 -9times

10times or more

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Total Monthly QSR Users:
85.7%

WSEA

Avg. Monthly QSR Meals:
80.1%

13.8% or 625,861 of SEA DMA Adults 18 or older use a Subscription-

Based AUTO SAFETY and SECURITY SERVICEJ

Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 7.% more likely to
use QSRs past mo., 15.8% more likely to use Sit-Down Restaurants past mo., 2.9% more likely to use Casinos

past yr,, 2.% less likely to smoke cigarette

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

17.5%

6-9times F
10 times or more m

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Total Monthly Sit-Down Restaurant Users: A
81.0% 69.9%

W SEA

it-Down Restaurant Meals:

Drank Past 30~days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer - v
Microbrew / Craft Beer i
= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mSEA
SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican ke (choem mod!

mkin mim! ey
Burgers /

sports gar

upsale  Seatsod

m-rv mw

Asian

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE uSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whouse o Subscription-Based AUTO SAFETY and... [HTTSAONIN 28.4%

SEA 893.209 19.7%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

15’11 764

530,495 11, 7%
B.1%

29,0%
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightclub

Stage Show / Concert

s
Spa 3 1.2335%
i 40,9%
Other Gambling 1.3% Casinos visited past 12 months: Yes

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE H SEA

555
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE =SEA

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream

* PHK

Past 30-days QSR Users. Adults 18 or older

1time

2times

12.0%

3 times

4 times

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
Total Monrh!v QSR Users:

5 times

6 -9times
10times or more

mPHX
Avg. Monthly QSR Meals:

Adults 18 or older who use a Subscription-Based AUTO SAFETY and

Casinos past yr., 18.2% less likely to smoke cigar

12.3% or 587,312 of PHX DMA Adults 18 or older use a Subscription-

Based AUTO SAFETY and SECURITY SERVlCE%
SECURITY SERVICE are 2.5% more likely

to use QSRs past mo., 17.7% more likely to use Sit-Down Restaurants past mo., 14.4% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time cear
6-9times

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals:
83.4% 70.8%

10 times or more

W PHX

Drank Past 30~days. Adults 18 or older

Liquor

Any Type of Beer

Wine
Domestic Light Beer
Imported Beer

Domestic Regular Beer

-v v
|

11, 1%

Microbrew / Craft Beer 6%

408,499 [N

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
PHX DMA

= PHX

Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

i -Down Restaurants Used Past 30-days)

chinese Bagel
Busgers/  Donut/
Sports Bar  Bakery

e i nekionse: Waps) wlen ' stndnod
ha

cotee s e

asian

mwho use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use a Subscription-Based AUTO SAFETY and... 20.7%

PHX 15.235 16.5%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

1,738,780
Table Games (Craps, Poker, etc.)

Bar [ Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling

Casinos visited past 12 months: Yes

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE = PHX

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

310
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 31.9% more likely

to have a 401K, 89.2% more likely to have an Auto Loan, 39.2% more likely to Invest/Trade Stocks Online,
4.3% more likely to pay with their Debit Card.

mﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

soncpes

IRA (Individual Retirement Account)

96,208,454

Stocks or Stock Options iy mewr

11 9 25.7%
Mutual Funds
20.3%
Money Market Funds m%

Bonds ,'n.z%lu%
11.2% e
Other (Crypto / NFTs / Metals, etc.) m, 5%1“% : M - 6.8% Sa% 7% gy
529 Plan / College Savings Plan 20,82 '.'.'.I% § Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property . ._;2'2% Account Mortgage Loan or Home

¥ Equity Loan

 who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mUSA = who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE m USA
. . L = .
Professional Services Used*: Adults 18 or older | pyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service S . y

Financial Planner

45,826,883 17.5% -
36,280,451 13.8%
S 457,572 15.4%
24,192,803 9.2%
p— @ @
19,943 190 7.6%
6.1%
Real Estats nt
— )
: 5.9%
e . [

50,366,257

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

16.9%|

3.4% 4.0%

Debit Card Zelle Venmo MasterCard  ApplePay  CashApp  GooglePay  American

Store Credit  Discover  SquareCash  Facebook Samsung Pay

. B 1.7% (*Past 12 Months) VISA
Divorce / Family Attorney r;m Express card Messenger
m who use a Subscription-Basad AUTO SAFETY and SECURITY SERVICE m USA # who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE | USA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 3,664
All Graphs and HBIA| Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Secarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream

| 12.8% or 965,063 of CHI DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 35.3% more likely

to have a 401K, 100.8% more likely to have an Auto Loan, 70.7% more likely to Invest/Trade Stocks Online,
| 7.3% more likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

1,930,847

IRA (Individual Retirement Account)

Stocks or Stock Options

25.6%
27.4%
Mutual Funds m
21.2%

Money Market Funds

987,007 [EERLS

.' Financial Services Has and/or Uses: Adults 18 or older

18.4%
- 9.9% 9.7%
Other (Crypto / NFTs / Metals, etc.) M 3;:'6 g h .5»396 44% 4.4% 3.7%
529 Plan / College Savings Pk 13.2% ] S ——
an / College Savings Plan 1.7% Checking DebitorATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property 12.4% Account Mortgage Loan or Home
7.1% Equity Loan
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE B CHI » who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mCHI
H H - -
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
OnlineInvesting / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent g.7% 111%
4.6% 59% 330 38
Estate Planning y e L — = . ]
- 5 7 1.7% (*Past 12 Months) visa PayPal Zelle MasterCard  Debit card venmo ApplePay  Google Pay  Cash App Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 21% Card Express Messenger
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE ECHI ® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mCHI
DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 558

CHI
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstrea m | 12.5% or 713,771 of WDC DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
o | Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 30.1% more likely
R — to have a 401K, 103.4% more likely to have an Auto Loan, 44.7% more likely to Invest/Trade Stocks Online,

| 3.1% more likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan  pyoyen 46.6%

IRA (Individual Retirement Account)

Stocks or Stock Options
30,756 25.3%
Mutual Funds %
17.1%
Money Market Funds mlu%

529 Plan / College Savings Plan 2%“'1%

Other (Crypto / NFTs / Metals, etc.) 589‘;132 10.13)::%

133‘%
h 69% 6.9%
hh -

s 2o0ss 3102z
Bonds M’ﬂ Checking DebitorATM  Savings  CreditCard  Online online Bill Motile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property m 13.9% Account Mortgage  Loan or Home
8.9% Equity Loan
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE uWDC w who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mWDC

Professional Services Used*: Adults 18 or older fo\'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Ontneimesting ok T
Fancit e
Accountant m
Insurance Agent at a Local Office (not online) 139 el 4.2%

Real Estate Agent W 11.7%11.2%
4 1 1%
4,9% 6.0%
cotate lnnivg. ) . o | e ... | [ e
- 5 5 1.1% (*Past 12 Months) visA PayPal Zelle DebitCard  MasterCard venmo Apple Pay CashApp  GooglePay  American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Divorce / Family Attorney 0.9% Express Card Messenger

» who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mWDC mwho use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mWDC

wDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 834
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



mﬁ Alnvestments Owned: Adults 18 or o

401K Plan  pyrte 47.2%

IRA (Individual Retirement Account) 1839 B;j

Stocks or Stock Options

1,470,904 32.5%

33.9%
Mutual Funds 20.5%

Money Market Funds 205%

814,470 18.0%
83%

Bonds

3
#

Other (Crypto / NFTs / Metals, etc.) prepen 2.1%18'”‘

Second Home or Real Estate Property L

%
§I...

12.1%
3%

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

529 Plan / College Savings Plan

13.8% or 625,861 of SEA DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 41.3% more likely

to have a 401K, 97.9% more likely to have an Auto Loan, 45.2% more likely to Invest/Trade Stocks Online,
| 6.2% less likely to pay with their Debit Card.

Ider Financial Services Has and/or Uses: Adults 18 or older

12.3%
o 9.0%
2 7.2% 2% 7-5% 4 gg
h . -y ‘N h _i hL

Checking Debitor ATM  Savings Credit Card ©Online Mohbile Online Bill Home Money AutoLoan Certificates of Student|oan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
WSEA w who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE m SEA

Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading

836,766 18.5%
7‘3} 958 17.3%

Tax Preparation Service

Financial Planner = 16.8%

492
- 18.3%
344,768 9.8%
Insurance Agent ata Local Office (not online)  Eiets %9-3"- &

Accountant

Past 3-Months Payment Methods Used: Adults 18 or older

6.6
Estate Planning m %6%
s OB% 6.2% 400 a.2%
feal Estate fgent pvg 0% .o o P e B .
2 5 10 1,4% (*Past 12 Months) visa PayPal Debit card venmo Zelle ApplePay MasterCard Google Pay  Cash App American  Store Credit Square Cash  Discover Facebook Samsung Pay
Divorce / Family Attorney 1.0% Express Ccard Messenger
mwho use a Subscription-Based AUTO SAFETY and SECURITY SERVICE HWSEA m who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mSEA

DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

555

SEA
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



| 12.3%
Adults

Upstream

more |

or 587,312 of PHX DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 28.4% more likely

to have a 401K, 116.2% more likely to have an Auto Loan, 35.% more likely to Invest/Trade Stocks Online, .3%

ikely to pay with their Debit Card.

Investments Owned: Adults 18 or older

mﬁd
e

IRA (Individual Retirement Account)

1,582,940 33.2%

15.8%
11.5%

13. 1%

Stocks or Stock Options

Mutual Funds
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

11 3%

Bonds

.: Financial Services Has and/or Uses: Adults 18 or older

a8% 59% g0% 5% 30%

Credit Card Online Bill

1%
Second Home or Real Estate Property m:.%u = Checking Debitor ATM  Savings Online Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced
" Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) improvement  Home
529 Plan / College Savings Plan EM:% Account Loanor Home  Mortgage
s Equity Loan
= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE m PHX ® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE W PHX
. f 1
Professional Services Used *: Adults 18 or older | g Past 3-Months Payment Methods Used: Adults 18 or older
Tax PrEpB(ﬂlan Service 2
Financial Planner
Online Investing / Stock Trading
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J pst ream Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 3 days, 4
hours, 30 minutes and 52 seconds each week with All Forms of Media.
84.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 7 hours and 40 minutes
| each week listening to All Local AM/FM Radlio, representing 8.4% of total time spent with all forms of Media.
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Upstream

hours, 39 minutes and 16 seconds each week with All Forms of Media.

84.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 7 hours and 32 minutes
each week listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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U pst ream Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 3 days, 2
BERCRCN hours, 47 minutes and 18 seconds each week with All Forms of Media.

79.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 6 hours and 55 minutes

each week listening to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 2 days, 20
hours, 40 minutes and 4 seconds each week with All Forms of Media.

76.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 8 hours and 8 minutes
each week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Upstream

| Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 2 days, 21
(oY P “K hours, 42 minutes and 44 seconds each week with All Forms of Media.

82.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 7 hours and 10 minutes|
each week listening to All Local AM/FM Radio, representing 8.5% of totaltime spent with all forms of Media.
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 2 days, 9
hours, 47 minutes and 11 seconds each week with All Forms of Ad-Supported Media.

80.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 6 hours and 59 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 2 days, 10

hours, 32 minutes and 35 seconds each week with All Forms of Ad-Supported Media.
79.9% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 6 hours and 51 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 2 days, 6

hours, 31 minutes and 46 seconds each week with All Forms of Ad-Supported Media.
75.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 6 hours and 13 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 2 days, 0

hours, 50 minutes and 46 seconds each week with All Forms of Ad-Supported Media.
72.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 6 hours and 52 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported
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Upstre am Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 2 days, 5
@ P “K hours, 2 minutes and 27 seconds each week with All Forms of Ad-Supported Media.

79.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 6 hours and 46 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported
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| Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an
average of 8 hours and 15 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to
Local AM/FM Radio for an avg. of 60. minutes/day.(Local Radio delivers 9.7% of Time with Ad-Supported Media.)

Top-13 All Forms af Media (Persons & % Reach): Adults 18 or older Top 13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Upstream

Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an
average of 8 hours and 21 minutes each day with All Forms of Ad-Supported Media. 79.9% listen to
Local AM/FM Radio for an avg. of 58.7 minutes/day. (Local Radio delivers 9.4% of Time with Ad- Supported Media.)

Top- 13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Upstream
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Top-13 AH Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an
average of 7 hours and 47 minutes each day with All Forms of Ad-Supported Media. 75.5% listen to
Local AM/FM Radio for an avg. of 53.3 minutes/day. (Local Radio delivers 8.6% of Time with Ad-Supported Media.)
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an
average of 6 hours and 58 minutes each day with All Forms of Ad-Supported Media. 72.7% listen to
Local AM/FM Radio for an avg. of 58.9 minutes/day. (Local Radio delivers 10.2% of Time with Ad-Suppor

Top-13 All Forms o_f Media (Persons & % Reach): Adults 18 or older Top 13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week]
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

ing/Firancial
News/Weather /Sports (Websites /Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local AM/FM Radio

Games/Fantasy/Betting Sites

Instagram

Non-Premium Cable TV Networks

Netflix

Amazon PrimeIMDb /FireTV

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Toto! persons:

concurrel

P —

Based Al

R — T T

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

who use a Subscription-

SECURITY SERVICE

UTO SAFETY and

EEQQQEEQ%%E%

Non-Premium Cable
TV Networks
FEATA

Local AMI/FM Radio

Email/Text/IM/Zoo

m,etc. (Personal &

Billboards & Signs
(Weekly Drivers)
553

Games/Fanta
sy/Betting
Sites...
Facebook

Search
(Google, Bing,
etc.)
34.0

X

Netfli

22.4

Work)
453

Instagram
233

News/Wea
ther/Spor...

Non-Premium Cable
TV Networks

I
85, Search

(Google, Bing,
etc.)

Local AM/FM Radio
63.1

Email/Text/|

Billboards &  M/Zoom,etc

Signs (Weekly = (Personal &
Drivers) Work)
442 415

Games/Fanta

Netflix sy/Betting...

250
News/ Gro
Amazon Weath cer
Prime/IMDb  er/S.. vy..

JFireTV...
Bankinag/Fin..

B SEA

m who use a Subscription-Based AUTO SAFETY

and SECURITY SERVICE

mSEA

ed Media.)

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

[average week)
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/Weather /Sports (Websites/Apps)
Facebook

Ermail/Text/IM/Zoomete. (Personal & Work)
Local AM/FM Radio

Non-Premium Cable TV Networks
Shopping (ind, Food/Auctions/Travel, etc.)
Instagram

Local TV Stations

Amazon Prime IMDb/FireTv

YouTube Video

SEA DMA

Toto! persoms:

ER T ——— 1
_MI

_!'Bﬂ'

A

Based

m who use a Subscription-Based AUTO SAFETY and SEC
Scarborough R2 2025: Sep24-Jul25

who usea Subscription-

SECURITY SERVICE

Qual Intab

% rime Spenc
p 4’"
-

=g
R

Eses

vg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Aduits 18 or older

AUTO SAFETY and

URITY SERVICE WSEA

555

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

\verege Rax)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Non-Premium
& v

Local TV Stations
63.4

Email/Text/IM/
Zoom,etc.
(Personal &

Local AM/FM

Radio

580 Search

(Google,
Bing, etc.)
340

Billboards &
Signs (Weekly
Drivers)
55.3

Facebook
339

Shopping
(incl.
Food/Au

News
/Wea
ther/ |}
Spo...

Amazon
Prime/IMDb/F

YouTu

Local TV Stations

81.9
Amazon

Prime/IMDb/Fir
etV
41.2

Email/Text/IM/Z
oom,ete.
(Personal &
Work)...

Non-Premium Cable
TV Networks

Billboards &
Signs
(Weekly
Drivers)
44.2

Facebook
43.7

Search
(Google,
Bing, etc.)

31.1

YouTu
be
Video
238

Insta
Sr

Shopping
(incl.
Food/Au...

Gro
cels

News/
Weat...

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)

W SEA
* Share of Everything
for Anything _



Upstream Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an
average of 7 hours and 34 minutes each day with All Forms of Ad-Supported Media. 79.7% listen to
Local AM/FM Radio for an avg. of 58.1 minutes/day. (Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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28,422,519 or 80.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
SECURITY SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 60. minutes every
day representing 39.8% of all time spent daily with Ad-Supported Audio.
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' 771,243 or 79.9% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 58.7 minutes every day
representing 38.6% of all time spent daily with Ad-Supported Audio.
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Upstream ' 539,039 or 75.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
- prem—— SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 53.3 minutes every day

T g representing 37.6% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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Upstream | 454,875 or 72.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
— % T ; SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 58.9 minutes every day
s representing 35.8% of all time spent daily with Ad-Supported Audio.

p—

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent
Loca AM/EM Rk ——T

Podcasts R CHTE) I T YouTube
YouTube - e
Spotify m Music Music SiriusXM
YouTube Music E%g 18.5 154 14.2
SiriusXM % .
Amaz
Owned Music m pDSd;aSStS b fodcis IJ: Music
. Music i =
Amazon Music Avg. Hours+Minutes/day with m Amazon Cha AL Music Chann
TV Music Channels Audio: Aduits 18 or older m Music o ) els...
= 17.7
All Others m
Pandora m { Pan | Appl A
. Local AM/FM Local AM/FM dor e
Apple Music m 2 o K 8
b s Sibesll i Radio SiriusXm Pandora < Radio Spotify
i 7.4% e
Audiobooks m.s Based AUTO SAFETY and 555 Ml 605 30.2 15.0 63.1 25.0
D SECURITY SERVICE L |
Hearthadio  FEVYATR M S’
u who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mSEA ® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE = SEA
Avg. Week Ad- Su,ggorted Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Toral persons. % Time Spent
Local AM/FM Radio gABdSISH oo gl s 4o
Podcasts A R (/i
TV Music Channels = m m
" YouTube
YouTube Music 5 SR Rl TR Podcasts Pandora Podcasts Music
spotify  FHTTE M- s 100} wad S 26.9 123
Amazon Music PR T 5
Pandora m m Avg. Hours+Minutes/day with Ad- m Amazon
All Others m m Supported Audio: Aduits 18 or older 5 Music TV Music Spotify Amazon! Pandor
iHeartRadio PONORE " Sl 13.7 Chla;r;els 5582‘\/ 121
siiuein - PSR ; e | \ .
Audiobooks [P 8.0 2% YouTube . | TV Music
2 2 A SEA IR Local AM/FM Radio Music ) Al Siri | iH Local AM/FM Radio Channels All Others
Owned Music _ 8_8;2 Based AUTO SAFETY and 0.00 58.9 125 Othe... u.. [Fe 57.3 116 7.9
Apple Music _ 8:3& SECURITY SERVICE D_o% 1
w who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mSEA # who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE u SEA
SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 555 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved. soefa_ for Anything _

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)




Upstream

oy
3 __-f"

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music

TV Music Channels
Apple Music
Amazon Music

All Others
Pandora
Audiobooks
iHeartRadio

‘5 9% who use a Subscription-
g .
1 .

' 468,036 or 79.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 58.1 minutes every day
representing 42.4% of all time spent daily with Ad-Supported Audio.
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Upstream — 28,422,519 or 80.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
L — “ sn SECURITY SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 60. minutes every
A o o | day representing 39.8% of all time spent daily with Ad-Supported Audio.
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| 771,243 or 79.9% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 58.7 minutes every day
representing 38.6% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio”

who use a Subscription- CHI
Based AUTO SAFETY and
SECURITY SERVICE
29.8%
14.5% .29
° 12.4% A% 13.7% 11.7%
9.7% 8.7% 87%  9.1% 3
6o% 0% 75% g3y
Weekly o oo ' 4.5% 4.1% 2.0%
Total .9% 0%
Reached: 771,343 5,859,921 7286 2,013,088 ; 936,509 E 660,729 : 660,260 7 455,113 ; 563,529 ; 337,459 E 154,314
Local AM/FM Podcasts YouTube Music Spotify Pandora Amazon Music All Others iHeartRadio SiriusXm
. .
D‘:I;':;i Radio Channels
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE m CHI

CHI DMA

Scarborough R2 2025: Sep24-jul25
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

4,186
for Anything _ =

Qual Intab

Scarborough R2 2025: Sep24-Jul25

Qual Intab 558 CHICAGO DMA

soefa.ai

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



| 539,039 or 75.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY

Upstream
— wn c SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 53.3 minutes every day
- ‘ representing 37.6% of all time spent daily with Ad-Supported Audio.
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| 454,875 or 72.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 58.9 minutes every day
representing 35.8% of all time spent daily with Ad-Supported Audio.
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Upstream

| 468,036 or 79.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 58.1 minutes every day
representing 42.4% of all time spent daily with Ad-Supported Audio.
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28,422,519 or 80.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Classic Rock, Country, and Pop Contemporary Hit Radio
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Upstream

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or old
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771,243 or 79.9% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio,
Adult Contemporary, Country, Classic Hits, and Hot AC.
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Upstream

539,039 or 75.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Classic Hits, Urban
AC, Adult Contemporary, and Classic Rock.
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' 454,875 or 72.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Rock, Country, Pop Contemporary Hit Radio, and Alternative.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Laca! AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[Average Weel

Adult Contemporary

Pop Contemporary Hit Radio

News/Talk/Information

e —mr-

%
(7]
(515 ]

Classic Hits m Avg. Hours+Minutes/day with Local
AdultHits m AM/FM Radio: Adults 18 or older
Al sports e — R T
e w - .
. who use a Subscription-
Rhythmic AC T Bosed AUTOSAFETY and (g

m who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE m SEA

Variety
313

Classical
311

Active Rock
301

Adult Hits
26.4

Classic Rock

News/Talk/Infor
mation
247

All Sports
234

Adult
Contempora..

News/Talk/Info
rmation
263

Classical
29.2

Classic Rock
26.3

Variety

All Sports
245

Classic Hits
240

Pop
Contem
porary
Hit
Radio
214

Adult Hits
23.6 Rhythmi
cAC

23.1

Adult
Contemporary
214

Alternative
232

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

B SEA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older
Adulc"(:'n"::;:zrary %

Totol persons:

Pop Contemporary Hit Radio

Country q 9
Alternative
Classic Hits
Adult Hits Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
All Sport
ports Adults 18 or older
Active Rock
e -
Rhythmic AC
who use a Subscription- SEA
News/Talk/Information Based AUTO SAFETY and
SECURITY SERVICE
All News
¥ who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE WSEA

SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 555
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

& Avg. Minutes/day Spent): Adults 18 or older

Active Rock
30.1

All News
29.5

Adult Hits
26.4

Classic Rock
26.3

Rhythmic AC
24.8

Ad- ‘ ported Local AM/FM Radio Formats (% Time Spent

News/Talk/Inform
ation

Contem
porary
Hit Radio
205

Country
208

Adult Contemporary
191

Alternative
231

Classic Rock
26.3

All News
303

All Sports
pL A

Active Rock
26.7

News/Talk/Inform
ation
26.3

Classic Hits
240

Adult Hits
236

Pop
Contemporary
Hit Radio
214

Alternative
232

Adult
Contemporary
214

Rhythmic AC

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

soefa.ai

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)

H SEA
* Share of Everything
for Anything



Upstream

* PHK

468,036 or 79.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock,
Adult Contemporary, Country, and Hot AC.
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24,318,368 or 68.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
SECURITY SERVICE watch Ad-Supported Local TV Stations for an average of 95. minutes every day
representing 31.4% of all time spent daily with Ad-Supported Video.
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Upstream
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661,795 or 68.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 107.3 minutes every day
representing 35.5% of all time spent daily with Ad-Supported Video.
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480,856 or 67.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 64.2 minutes every day
representing 26.4% of all time spent daily with Ad-Supported Video.
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362,744 or 58.% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 63.4 minutes every day
representing 25.9% of all time spent daily with Ad-Supported Video.
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Upstream

Avg. Week All Video (Persons & % Reach): Adults 18 or older y

388,156 or 66.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 79.1 minutes every day
representing 30.2% of all time spent daily with Ad-Supported Video.
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Upstream - 24,318,368 or 68.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
Eie — “sn SECURITY SERVICE watch Ad-Supported Local TV Stations for an average of 95. minutes every day
representing 31.4% of all time spent daily with Ad-Supported Video.
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661,795 or 68.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
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480,856 or 67.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY

Upstream
-~ — wn c SERVICE watch Ad-Supported Local TV Stations for an average of 64.2 minutes every day
representing 26.4% of all time spent daily with Ad-Supported Video.
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362,744 or 58.% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 63.4 minutes every day
representing 25.9% of all time spent daily with Ad-Supported Video.
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480,856 or 67.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local
News - Evening, Movies, Local News - Morning, and Game Shows.
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Local TVStatmn 1 Programs (Persons & % Reach): Adults 18 or older
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362,744 or 58.% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Comedies, Local News - Morning, Movies, and Dramas.
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Upstream

/ 388,156 or 66.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Movies, Dramas, Local News - Morning, and Comedies.

Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
Sports.

Local News - Evening
Comedies

Local News - Morning

Totol Persons:

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time JEH:

10,5%

{Auciegs ooy

Game Shows

Comedies
19.5

Comedies
222

Game Shows
218

Movies R TRl Local News -
Dramas Morning

. s | — -

National/Network News. m m Avg. Hours+Minutes/day with Local m News -
- TV Stations: Adults 18 or older i Late e
roctconkg sows R - ]

Mystery/Suspense/Crime mm 1 :3 m National National Food | Doc
Documentaries mm. m Local News - Local News - /Networ Local News - /Networ
m}. who use a Subscription- PHX - Morning Evening Court Shows k News C _ Dramas Evening Court Shows  k News '
ool N m L (355 290 205 17.2 113 [REE 331 252 169 vy | [k
SECURITY SERVICE z
Court shows ag | A0
m who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mPHX ® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mPHX

Ad-Supported Local TV Station Programs (Persons & % Reach) Adults 18 or olde

(Averoge week) Total Persons: Time Spent:

Local News - Evening

Local News - Morning

A 13,106 Game Shows Movies Game Shows
A —
oo PR ™ . et | o
o sten 0ca
National/Network News m mﬂ Avg. Hours+Minutes/day with Ad- g 5 Suvspen:E News - Court News -
Game Shows m Supported Local TV Stations: Adults 3 Comedies /Crime Late Comedies Shows Late
Mystery/Suspense/Crime mm dg oriolder il 14.1 13.8 21.4 16.9 16.6
4.4%
Focookingshows (SR PV 119 — ations [
Local News - Late mﬂ M Local News - Local News - al/Net Talk.. Local News - Local News-  Mystery/sus  |/Netw [Talkes
who use a Subscription- PHX Morning Evening Court Shows work Morning Evening pense/Crime ork
Court Shows mmﬂ- Based AUTO SAFETY and M 29.0 21.1 17.2 New.. Food/Coo... 345 26.9 171 Food/Coo...
SECURITY SERVICE . & - . : L i
Late Night Talk (A0 R 1.4%

M

=
=
=
E;

Ad-Supported Local TV Station Programs (% Time Spent &
{Averoge Day)

Avg. Minutes/day Spent): Adults 18 or older

mwho use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 310
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE W PHX

soefa

W PHX
* Share of Everything

_al for Anything _

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Avg. Week Ah’r Eigital (Persons & % Reach): Adults 18 or older
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| 27,796,097 or 78.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
SECURITY SERVICE use Ad-Supported Social Media for an average of 131.4 minutes every day
representing 24.1% of all time spent daily with Ad-Supported Digital Media.

vg. Hours+Minutes/day with
Digital: Adults 18 or older

333353@?

who use a Subscription-
Based AUTO SAFETY and
SECURITY SERVICE 5.3%

HUSA

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

161.5

OTT TV Streaming Services

Ema»l,- Text/
om, et

Non-
Premium+

nal | Premium

Social Media
147.5

Streaming
41.7

Search
(Googl
e, Bing,

Online
Classes,
Schools,
Colleges,

Universiti
es...

(incl

Shop
ping

Social Media
156.6

Streaming Audio (Local
Radio/ Podcasts/Streaming

Services)
141.8

Online
Classes,
Schools,
Colleges,
Universiti

OTT TV Streaming Services

Non-
Premium+P
remium
Cable...

Search
(Googl

Bing,

Local TV
Streaming
39.2

Gam

= who use a Subscription-Based AUTO SAFETY and S|

ECURITY SERVICE

mUSA

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg.

Search (Google, Bing, etc)

News/Weather /Sports (Websites/Apps)
Sodial Media

Email/Text/IM/Zoom,etc. {Personal & Work)
OTT TV Streaming Services

Shopping (incl. Food/Auctions/Travel, etc.)

YouTube/TikTok, etc.

ey,

Cable

..

e PO — 20307
Online Classes, Schools, Colleges, Universities _ g:g&

s 3
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Scarborough R2 2025: Sep24-Aug25
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

UsA USA Projection

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 18 or older

concurrent
= din
who use a Subscription-
Based AUTO SAFETY and
ECURITY SERVICH
mUSA
Qual Intab 3,664

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

Email/Text/IM/
Zoom,
(Pe
Work)..

Social Media
131.4

36.8
Non-
Premium+Prem
ium Cable
Streaming...

OTT TV Streaming Services (incl.

93.1

YouTube/Ti
kTok, etc.

Food/Au...

Local TV
Streaming

(Go

Shopping | Ne

W
er/s.

Social Media
138.5

Non-
Premium+Pr
emium Cable

Streaming

37.8

Local TV
Streaming

OTT TV Streaming
Services
94.1

Enulﬂex(’l

Noutube/tikn] "/2°

ok, etc.
371

Streaming Audio
(Local Radio/ rch

Shoppi
ng
(incl.
Food...

Podcasts/Streaming
Services)
715

oogle,

Bank..

USA Projection

™ who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Scarborough R2 2025: Sep24-Aug25

Qual Intab

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)

25,507

W USA
* Share of Everything

i for Anything _



Upstream
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795,711 or 82.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Social Media for an average of 139.8 minutes every day representing
25.3% of all time spent daily with Ad-Supported Digital Media.
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541,127 or 75.8% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Social Media for an average of 155.5 minutes every day representing
29.1% of all time spent daily with Ad-Supported Digital Media.
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461,047 or 73.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Social Media for an average of 99.1 minutes every day representing
19.4% of all time spent daily with Ad-Supported Digital Media.
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473,119 or 80.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Social Media for an average of 134.1 minutes every day representing
26.7% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digrtal (Persons & % Reach} Adults 18 or older

OTT TV Streaming Services

Search (Google, Bing, etc)
Email/Text//M/Zoom,etc. (Personal & Work)
Social Media

N (Websites/Apps)
/

Banking/Financial/Real Estate (Websites/Apps)

Streaming Audio (Local Radio/ ...

m—m-; ikl

Digital: Adults 18 or older

Concurrent|
usage %

Games/Fantasy/Betting Sites

Shopping (indl. Food/Auctions/Travel, etc.)

aeror, . R
Online Classes, Schools, Colleges, Universities  PARSUT] HEP T

N m who use a Subscription-
Based AUTO SAFETY and
Local TV Streaming m SECURITY SERVICE

¥ who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE B PHX

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Streaming Audio (Local Radio/ 2 o
Podcasts/Streaming Services)
155.4

Social Media
144.9

Online
Classes,
Schools,
Colleges,

OTT TV Streaming Services | Universitie

Social Media

Search 164.5

(Google,
Bi

Email/ Textl

IM/Z

Games/Fa
ntasy/Be.

remium

Cable... 137.5

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

OTT TV Streaming Services
135.1

Non-
Premium+Pre
mium Cable
Streaming...
Sho
ppin

Online
Classes,
Schools,
Colleges,

Universiti

Games/...

News/ B
a

m who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

mPHX

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg.

Towl persons

News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Social Media
OTT TV Streaming Services 30 279
oo R —
. cc. RSERE
Streaming Audio (Local Radio/ mm
oo AR TR

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 18 or older

Concurrent
Usage %

who use a Subseription-
Based AU‘IO SAFETY and

(Websites /Apps)

ing/Fina ncial/Real £
Non-Premium+Premium Cable Streaming

24.3%

Local TV Streaming 20.5%

B B35

» who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

PHX DMA Scarborough R2 2025: Aug24-jul25 Qual Intab 310
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Online Classes, Schools, Cofleges, Universities

mPHX

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Social Media
134.1

Email/
M/

Non-
Premium+Pre
mium Cable
Streaming

OTT TV Streaming
Services
82.8 Local TV
Streaming

335

Bing,

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

716

ng (incl.
Food/A
uctions
[Trav...

YouTube/
TikTok,
ete.
280

Social Media

Bank... 149.1

Non-
Premium+Pre
mium Cable
Streaming

OTT TV Streaming
Services

90.3
YouTube/TikT

ok, etc.
354
Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

Email /Text/|

Local TV
Streaming

447

Search

m who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)

H PHX

soefa.ai

* Share of Everything
for Anything _



‘ 27,178,706 or 76.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
—— “sn SECURITY SERVICE use Ad-Supported Facebook for an average of 47.3 minutes every day
representing 36.% of all time spent daily with Ad-Supported Social Media.
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Upstream

714,401 or 74.% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 51.3 minutes every day representing 36.7% of
all time spent daily with Ad-Supported Social Media.
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Upstr:'ia; — wnc

541,127 or 75.8% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 61.2 minutes every day representing 39.3%
of all time spent daily with Ad-Supported Social Media.
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7 461,047 or 73.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY

SERVICE use Ad-Supported Facebook for an average of 33.9 minutes every day representing 34.2% of
all time spent daily with Ad-Supported Social Media.
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Upstream

434,248 or 73.9% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 52. minutes every day representing 38.8% of
all time spent daily with Ad-Supported Social Media.
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Upstream 27,178,706 or 76.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
-, —== “ sn SECURITY SERVICE use Ad-Supported Facebook for an average of 47.3 minutes every day
| representing 36.% of all time spent daily with Ad-Supported Social Media.
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Upstream 714,401 or 74.% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
e c HI SERVICE use Ad-Supported Facebook for an average of 51.3 minutes every day representing 36.7%
" of all time spent daily with Ad-Supported Social Media.
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| 541,127 or 75.8% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 61.2 minutes every day representing 39.3%
of all time spent daily with Ad-Supported Social Media.
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| 461,047 or 73.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 33.9 minutes every day representing 34.2%
of all time spent daily with Ad-Supported Social Media.
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Upstream
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| 434,248 or 73.9% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 52. minutes every day representing 38.8% of
all time spent daily with Ad-Supported Social Media.
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,738,291;
Social Media: 1,891,148; Local Radio: 1,783,590; Non-Prem. Cable: 1,079,981; Local TV:
938,737 reaching Adults 18 or older who use a Subscri_ption—Based AUTO SA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who use a Subscription-Based AUTO
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)




Upstream

‘*** HI

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 81,928;
Social Media: 58,004; Local Radio: 48,280; Non-Prem. Cable: 29,837; Local TV: 26,955
reaching Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECU
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)




Upstream

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 45,020;
Local Radio: 33,033; Social Media: 32,110; Non-Prem. Cable: 20,231; Local TV: 16,078
reaching Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECU
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Upstream
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 44,213;
Local Radio: 28,351; Social Media: 27,215; Non-Prem. Cable: 17,212; Local TV: 13,882
reaching Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECU
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 53,948;
Social Media: 37,485; Local Radio: 29,021; Non-Prem. Cable: 23,195; Local TV: 17,780
reaching Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECU

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who use a Subscription-Based AUTO
SAFETY and SECURITY SERVICE

160,000
140,000
120,000
100,000
80,000
60,000
40,000
20,000

0
NP P

PR P PP
&

R R R R R AR R R R GR G
WA T A of g

P o AP A
P G R S
L

P >
o P A ‘9%’9\9900.;‘9

s Mon- Fri Local AM/FM Radio AQH
e [VIon-Fri Non-Premium Cable TV AQH
e \lon- Fri Digital Media (Less Social) AQH

e lon-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

1,200,000

1,000,000

800,000

600,000

400,000

200,000

\.f’s’bm“'#wﬁ‘@'«

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
PHX Metro Area Adults 18 or older

I N A G - MR R AR SR o

A B
o AN @ 3
) ) op,»gQ'Qd'

W& AR
R ¢
IR I

s Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

e on- Fri Local TV Station AQH
s Mon-Fri Social Media AQH

PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 310
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

*® Share of Everything

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)




(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Total Persons

34,126,576 or 96.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
SECURITY SERVICE spend an average of 63.4 minutes per day driving, seeing Billboards and Signs.
67.1% Listen to Local Radio Stations Out-of-Home for an average of 36.3

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older
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920,016 or 95.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 63. minutes per day driving, seeing Billboards and Signs. 66.8% Listen
to Local Radio Stations Out-of-Home for an average of 35.6 minu
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Upstream

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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682,786 or 95.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 73.2 minutes per day driving, seeing Billboards and Signs. 63.1% Listen
to Local Radio Stations Out-of-Home for an average of 32.3 min
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Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out—of-Home Media (Persons & % Reach): Adults 18 or older
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' 602,690 or 96.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY

SERVICE spend an average of 55.3 minutes per day driving, seeing Billboards and Signs. 60.8% Listen

to Local Radio Stations Out-of-Home for an average of 35.7 min
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Upstream ' 566,260 or 96.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
‘ SERVICE spend an average of 50.6 minutes per day driving, seeing Billboards and Signs. 66.6% Listen
to Local Radio Stations Out-of-Home for an average of 35.2 min

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average week]
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Upstream

34,126,576 or 96.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
-~ . SERVICE spend an average of 63.4 minutes per day driving, seeing Billboards and Signs representing 42.7%
of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % "Share of Ad-Supported OOH Media"
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Upstream

920,016 or 95.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
EXIIa c HI spend an average of 63. minutes per day driving, seeing Billboards and Signs representing 41.1% of all
Time Spent with Ad-Supported Qut-of-Home Media.

4
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Upstrea

m 5682,786 or 95.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
Y e—

-~ wn c ispend an average of 73.2 minutes per day driving, seeing Billboards and Signs representing 46.1% of all
- 21 |Time Spent with Ad-Supported Out-of-Home Media.
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Upstream _ 5602,690 or 96.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

ispend an average of 55.3 minutes per day driving, seeing Billboards and Signs representing 39.2% of all
|Time Spent with Ad-Supported Out-of-Home Media.
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Upstream

566,260 or 96.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

spend an average of 50.6 minutes per day driving, seeing Billboards and Signs representing 38.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Upstream
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920,016 or 95.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 63. minutes per day driving an average of 36.7 miles each day and are
73.5% more likely to use |-65 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
27.3%

Dan Ryan Expressway (I-90/1-94)
Eisenhower Expressway (1-290)
Route 59

1-355/Veterans Memorial Tollway
Kennedy Expressway (1-90/1-94)
uUs 30

Tristate Tollway (1-294/1-94)
Stevenson Expressway (I-55)
Route 64 (North Avenue)

I-57

us 20

Edens Expressway (1-94)

Route 53

I1-65

Route 31

uss83

Route 38 (Roosevelt Road)
LaGrange Road

Route 34 (Ogden Avenue)

Route 41

Cicero Avenue

Harlem Avenue

Route 6

Ronald Reagan Memorial Tollway (I-88)
Borman Expressway (1-80/1-94)
Jane Addams Memorial Tollway (1-90)

w who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

CHI DMA

Scarborough R2 2025: Sep24-jul25

20.1%
19.7%

3

e
fig
&
G
~
-
-,
»
®

19.0%

o]
g
iy _5
3 4
o
ol &
ol N X
A E

i

18.3%

#

5 58
-

‘

11.0%

=
N
&
o
&

I

i

5

*

-
o
@
&

10.7%

Ii
§
&

=

804,449

=
b
x®

S
5
had
=3
x|
g
#2
g
xR

459

14.2%
8.3%
7.5%
T —
1.7%
s
736,581 9.8%
9.1%
o
690,118 9.1%
b 12.0%

g
e
2
5
2

Avg. Hours+Minutes/day Driving:
Adults 18 or older

3 10.8%
1,003,252 13.3%
Y|

T2 b Rires/pa 0:42
9.1% Driving. —» 24.9
cHI

who use a Subscription-
7% Based AUTO SAFETY and
SECURITY SERVICE

A
!

369,685

567,138 7.55%
W CHI

Qual Intab 558

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC, All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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682,786 or 95.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 73.2 minutes per day driving an average of 42.6 miles each day and are
121.2% more likely to use Montrose Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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602,690 or 96.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 55.3 minutes per day driving an average of 32.2 miles each day and are
129.3% more likely to use Elliot Avenue/15th Avenue NW than the

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Upstream

* PHX

566,260 or 96.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 50.6 minutes per day driving an average of 29.4 miles each day and are
32.6% more likely to use Central Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE) + | SUM(Adults 18 or older
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Direct Mail Advertising (excluding Catalogs)

8,912,720 or 25.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
representing 30.2% of all time spent dally with All forms of Print

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

USA Today (Daily)
9.8

Local Daily Newspaper(s) (Sunday)
Books
New York Times (Daily+Sunday)

Magazines

New York Times (Daily)
New York Times (Sunday)

All Local Weekly Newspapers
Wwall Street Journal (Daily)

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times
(Daily)
88

Local Daily
Newspaper(s
) {Daily Magatzines

New York Times
(Daity+Sunday)

Local Daily
Newspaper(s)
(Daily+Sunday)
86

83 80

Direct Mail
Advertising
(excluding

Local Daily

New York Times New York Times | MNewspaper(s)

Local Daily
New York Times

16

Direct Mail
Advertising
(excluding Catalogs)
75

who use a Subscription-Based USA . L "
Magazines AUTO SAFETY and SECURITY (Sunday) (Daily+Sunday) | (Daily+Sunday) Catalogs) (Sunday) USA Today (Daily) Catalogs
132 110 88 75 132 105
SERVICE
Catalogs 6

®mwho use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

mUsA

m who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

mUSA

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

=
=

13 ESO 148
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or alderm

lvg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Adults 18 or older

USA Today {Daily)
98

New York Times
(Sunday)
132
Local Daily
Newspaper(s)
(Daily+Sunday)

[
88 3.0

Local Daily Direct Mail

Wall Street Journal
(Daity)

New York Times
(Sunday)
132
Local Daily
Newspaper(s)
(Daity+Sunday)
86

Local Daily

Magarines
16

Direct Mail

magarines - PP " moams  mEvEm W Fasaticn wassgeet s vt Doty
3.1% (Sunday) Journal (Daily) Newspaper(s) (Daily (Sunday) USA Today (Daily) Newspaper(s) (Daily (excluding Catalogs)
caulogs  KFPAPIPI 2 5% who wes subsciption Based usa (07 ] 75 e S i 105 v i
0.0% AUTO SAFETY and SECURITY = o &
vooks iy 5.0 SERVICE
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USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 3604

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

246,723 or 25.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day
representing 31.3% of all time spent daily with All forms of Print M

—!!W
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P
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07 19

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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AUTO SAFETY and SECURITY
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| | %
165150 | ¥
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New York Times
(Daily}
84

USA Today (Daily)
9.3

Magazines
New York Times
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106
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New York Times Newspaper(s)
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127 7.7
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8.4

New York Times
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12
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Y and SECURITY SERVICE ECHI
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USA Today (Daily)
93

New York Times
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Local Daily
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Magazines

Direct Mail
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Upstream

R
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185,157 or 25.9% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day
representing 29.3% of all time spent daily with All forms of Print M

Avg. Week All Print ",f’.,,,e,.‘,ﬁa (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Upstream

Local Daily Newspaper(s) (Daily+Sunday)
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Local Daily Newspaper(s) (Sunday)
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® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

198,723 or 31.8% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day
representing 28.9% of all time spent daily with All forms of Print M

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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89,020 or 15.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day
representing 24.% of all time spent dally with All forms of Print Med
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“Advertising Actions"

P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY
SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

100,055,454 37.7%

Websites 92,470 172

Direct Mail 76,858,434 29.0%
Broadcast, Cable, & Sat TV 58,265,886 22.0%
Local Broadcast TV 36,938,060 13.9%

Cable TV Networks 35,764,177 13.5%

Local AM/FM Radio

Video Streaming Services

40,411,885

Newspapers gy 11.0%

Podcasts  grrreen 11.7%

Audio Streaming Services

USA

27,818,480
Billboards

= P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ USA AVERAGE (Sh%%gedNisitedlBougm past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Sep24-Aug?5 Qualintab: 3 Share of Everything

Ll
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. soefa.al for Anything =

26,703,489 10.1%

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream

Websites
Social Media
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY
SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

| 2,667,505 35.3%
| 2725996

| 2,431,425 32.2%

1,591,108

36.1%

Local AM/FM Radio

Local Broadcast TV

Video Streaming Services
Cable TV Networks
Billboards

Audio Streaming Services
Newspapers

Podcasts

| 1,261,069 16.7%
| 1.126.762 14.9% |
| 1.307.570 17.3%

| .9-71 195 12.9%

| 884388 11.7%

12.1%

| 911521

| 833.339 11.0%

10.8%

| 814656

P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 558
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Upstream "y . N
i “_ﬂwnc ‘Advertising Actions

P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY
SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 2,518,891 44.1%

Websites

Direct Mail 1,722,226 30.1%
Broadcast, Cable, & Sat TV 1,495 391 26.2%

Video Streaming Services

"

1,122,545 ~19.6%
Cable TV Networks : '

902,089

Local Broadcast TV resgers 15.1%

Local AM/FM Radio

Audio Streaming Services

742,161

Podcasts e TR

WASHINGTON, DC

Billboards

759,568

Newspapers

665,954 11.7%

P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC DMA  Scarborough R22025:Oct24-Aug25 QualIntab: 834 Share of Everything

.
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upstreaﬂm . "Advertising Actions"

18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY
SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media gyt T 402%

Websites gystens 36.4%

Direct Mail g@rissw 27.1%

Broadcast, Cable, & Sat TV Rk = 20.2%
Local AM/FM Radio goaides :

Cable TV Networks

504,689 11.2%

Video Streaming Services 595,620

Local Broadcast TV wrtem 103% BN

Podcasts

571,091
458,434 10.1%

454,223

Audio Streaming Services

SEATTLE-TACOMA

Newspapers

Billboards g2SpeR

= P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Upstream

* PHKX
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY
SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

1,629,689

29.2%

Local AM/FM Radio

950,333 20.0%

Newspapers

Video Streaming Services
Cable TV Networks

Local Broadcast TV
Podcasts

Audio Streaming Services

Billboards

12.2%

421, 161 8.8%

m P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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